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Overview 

 Experiences from Reading the Riots research 

 

 Experiences from Money Matters project 

 

 Thoughts, lessons and suggestions 



Experiences from Reading the Riots 1 

o Collaborative project between the LSE and the Guardian 

Newspaper with advantages for both sides 

 

o 1st phase: 6 days of newspaper coverage, Newsnight, 

conference and community conversations, large research 

team and resources, website 

http://www.theguardian.com/uk/series/reading-the-riots 

 

o Impact strategy, media team, expertise: know how to 

package the research to maximise interest whilst analysts 

able to focus on  research 

 

o No academic publications but LSE impact case study: affect 

decisions – Theresa May and stop and search; improved 

understanding – not all about gangs and criminality 
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Experiences from Reading the Riots 2 

o Phase two: interviews with police officers, 

prosecution and defence lawyers 

 

o Other findings: poverty and inequality, cuts, anger 

at injustice of double standards, ‘nothing to lose’, 

empowerment,  consumerism, opportunism 

 

o Time scale: preliminary findings only 

 

o Limited control over representation of the 

research, despite systems put in place 

 

o BBC programme – The Riots in Their Own Words 

 

o Some of these issues improved for 2nd phase 

 

 



Experiences from Money Matters Project 

o JRF-funded research project at CASE, LSE with Kitty 

Stewart 

 

o Does money have a causal effect on children’s 

outcomes? Particularly topical at the moment 

 

o Newspaper coverage fell through – framing of findings? 

 

o State of the Nation Report on Child Poverty and Social 

Mobility – not politically palatable 

 



Experiences from Money Matters project 

o Blogs – concise, policy-relevance 

 

o Twitter – but continuous investment, 

training 

 

 

o Conferences and contacts e.g. Unicef, DWP 

 

o Difficulty measuring impact e.g. Harrow Council 

 

o Ongoing impact strategy with advice from others 

 

o Challenges: Time, effort, expertise and incentives 



Lessons, conclusions and points for discussion 

Balancing impact with accuracy – Traditional Media 

 

Framing findings and research message 

 

Making use of New Media  

 

 



Lessons, conclusions and points for discussion 

Training and  support for researchers 

 

Building time and money into an impact strategy 

 

Re-thinking academic incentives – a broader 

understanding of impact for social policy research 

 



Comments and points for 

discussion... 


